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CAMPAIGN GOALS

• Increase public awareness of Slovakia (in the High Tatras region) among Ukrainian tourists

• Establish perception of Join UP! tour operator as the best solution for holidays in Slovakia

• Underline Slovakia and High Tatras region advantages and opportunities

• Increase sales of Join UP! packages to Slovakia

• Increase duration of the stay in the High Tatras region

• Increase tourist flows in winter season to Slovakia and the High Tatras region



ONLINE SUPPORT
Slider



ONLINE SUPPORT

https://joinup.ua/news/visoki-tatri-perfect-place-dlya-tih-hto-lyubit-

katatis-na-lizhah/

https://joinup.ua/news/vtekti-vid-metushni-u-tatri/

News

https://joinup.ua/news/visoki-tatri-perfect-place-dlya-tih-hto-lyubit-katatis-na-lizhah/
https://joinup.ua/news/vtekti-vid-metushni-u-tatri/


ONLINE SUPPORT

https://www.youtube.com/watch?v=BbzVb18b5dg&list=PLoBKsJ6

kUTNa8RDX__YvFxvz5x-l7MD-j&index=1

https://www.youtube.com/watch?v=cuiYUml8sl4&list=PLoBKsJ

6kUTNa8RDX__YvFxvz5x-l7MD-j&index=5

Webinars

https://www.youtube.com/watch?v=cuiYUml8sl4&list=PLoBKsJ6kUTNa8RDX__YvFxvz5x-l7MD-j&index=5


ON-BOARD MAGAZIN

• The issue of the magazine is shifted to March 2021



ONLINE MEDIA 

https://life.nv.ua/travel/slovakiya-gornolyzhnye-kurorty-kuda-poehat-chto-posmotret-trassy-foto-50132301.html

https://life.nv.ua/travel/slovakiya-gornolyzhnye-kurorty-kuda-poehat-chto-posmotret-trassy-foto-50132301.html


https://vokrugsveta.ua/sp/vysokie-tatry-gde-katatsya-i-chem-zanyatsya-esli-vy-ne-lyzhnik-24-12-2020

ONLINE MEDIA 



FACEBOOK

https://www.facebook.com/joinup.ukraine/posts/3846154305416436 https://www.facebook.com/joinup.ukraine/posts/3816860011679199

https://www.facebook.com/joinup.ukraine/posts/3846154305416436
https://www.facebook.com/joinup.ukraine/posts/3816860011679199


FACEBOOK



https://www.instagram.com/p/CI5yNtZHjDQ/ https://www.instagram.com/p/CIYivOQH8eR/ Offline advertising

INSTAGRAM

https://www.instagram.com/p/CI5yNtZHjDQ/
https://www.instagram.com/p/CIYivOQH8eR/


METRIC INDICATORS

• The campaign is still running and will run until December 31st



FACEBOOK

• Audience coverage for the period of the advertising campaign in Facebook – 321 333

• Audience coverage for the period of the advertising campaign in Instagram – 1 120 925 

Period: December 2020

Total campaign Results:



Portal: Glavnoe.ua Portal: Politeka.net

Examples of an implemented digital campaign

DIGITAL



Portal: Strana.ua Portal: Obozrevatel.com

Examples of an implemented digital campaign

DIGITAL



Portal: Rbc.ua
Portal: Nv.ua

Examples of a implemented digital campaign

DIGITAL



• Ad Group Report

• Ad Status

DIGITAL



DIGITAL

Total campaign Results:

Coverage: 145 909

Clicks: 1 947
CTR: 1,33 %

Period: December 2020



RESERVE

https://docs.google.com/document/d/1McmQArmX6gs
Mh0HBMzr3rfz4Mw8x2y1UX-zgP8eNK0Q/edit

Remains in work for implementation in January

Draft article №3 Two articles (interviews) on the site joinup.ua

https://docs.google.com/document/d/1McmQArmX6gsMh0HBMzr3rfz4Mw8x2y1UX-zgP8eNK0Q/edit


• Popularization of destination Slovakia and the High Tatras region

• Growth of sales of Slovakia destination

• Growth awareness about Slovakia destination among B2C and B2B segments

• Increase tourist interest to Slovakia and the High Tatras region

• Increasing the recognition of Slovakia among different groups of tourists: skiers, 
families with children, tourists in search of a quiet winter holiday

CAMPAIGN RESULTS 



THANKS FOR ATTENTION!


